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Supper Club

Supper Club - A fund raising initiative

of Atlanta’s table is enabled through a
unique partnership between Adrenaline
and Trend Influence. Collaboratively,
both agencies and their client, the ACFB,
have developed the Supper Club initiative
into a powerful local brand that is closely
followed by consumers and highly valued
by restaurants. Via compelling creative
and various engaging media tactics,
Supper Club encourages foodies to dine
out at a specially selected restaurant or
group of restaurants on a particular night.
Atlanta’s Table receives 20 percent of
the night’s proceeds and events are held
throughout the year.

Founded in 1979, the Atlanta
Community Food Bank provides food
and other donated products to more than
750 nonprofit partner agencies serving 38
countries actoss North Georgia centered
on the Metro Atlanta area. Distributing
these donations to low-income Georgians,

partner agencies provide dynamic links

between the local community, the food
bank and our supporters.

In addition to our core business of food
distribution, the Food Bank has a number
of projects that help buld community
including Atlanta’s Table, Community
Garden, Hunger 101, Hunger Walk/Run,
Kids in Need, Product Rescue Center and
The Atlanta Collaborative Ketchen (TACK).

Primary role in the marketplace is to
impact the fight against hunger, through
collection and distribution of prepared
and perishable food from the hospitality
industry, while fostering a sense of
community via collaboration with local
businesses.

Provide a simple, enjoyable, mutually
beneficial vehicle to positively affect the
lives of many Atlantans by fighting hunger
in our community. Create the perception
that giving back to the community can be

a natural bi-product of an enjoyable social
occasion, such as dining out.

Foodies - Anyone who frequently dines
out in medium to high end restaurants
socially concerned.

=N

. Fight hunger through increase donations

2. Raise awareness of Atlanta’s Table
initiative and build the Supper Club
community

3. Continue to foster partnerships with

leading local restaurants

A fresh, colorful, feel-good creative
look that serves up appetizing entree
photography and cleverly extols the virtue
of emptying your plate to fill another’s via
creative copy.

Atlanta Magazine, Access Atlanta,
Atlanta Business Chronicle, Atlanta Daily
World, Atlanta Intown, Atlanta Journal-




Constitution, Atlanta Voice, Creative
Loafing, Northside Neighbor, and The
Piedmont Review.

e Supper Club community database
® Online banner advertising on relevant
websites

ACFB Corp. Site, event listings on
relevant websites, including:

- AccessAtlanta.com

- AtlantaBuzz.com

- AtlantaCuisine.com

- Atlantalllustrated.com

- AtlantasFinestDining.com

- AtlantaSocialCalendar.com

- AtlLowDown.com

- AtIMix.com

- CellarTastings.com

- CitySearch.com

- Creativeloafing.com

- DigitalCity.com

- HudspethReport.com

- LivePoets.com

- SocialCrew.com

- Umix.net

- Food Scout

- USAEntertainment.com

Postcard, POP, and check presenters

¢ Foodsharing (ACFB Newsletter)
® PR - Press releases to local media
including TV, Radio, Print, and Web
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Supper Club

Database Growth

August 2003 June 2004

Donations from Supper Club 2003-2004
generated $94, 688.65 worth of groceries
for Georgians in need.

In a years time, we helped transform
a sparsely attended event into a
regularly packed event.

Impressions on campaign via all
medias estimated at 20,000,000.

Supper Club database grew 255%
from 2002-2003 season to 2003-2004.

2003- 2004 Supper Club was held
at many of Atlanta’s premier dining
establishments all of which were first time
participants.

August 2003
Ambra

September 2003
MidCity Cuisine

October 2003
Prime, Twist, Noche, Goldfish

November 2003
Sotto Sotto & Fritti

January, 2004
Nam & MF Sushi Bar

February 2004
Mitra & Sia's

March 2004
Horizon

April 2004
Misto

May 2004
Haven

June 2004
Vinocity




Print Advertisement
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Email Campaign
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